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Brand Overview
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Coverage by Location
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Competitive Overview
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Competitive Sentiment
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Topic Overview
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REACH BY TOPIC OVER TIME
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FAVORABILITY
BY TOPIC

TONE BY TOPIC*
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FREQUENCY

The total number of news items
appearing within a specific time
period.

REACH

The circulation, website visitors or
broadcast audience figures
associated with a media outlet
represented as Impressions.

PUBLICITY VALUE

An estimated price that professional
media buyers would pay for that
amount of exposure for that particular
outlet. It provides a numeric value
that allows you to compare the value
of an article to another article. Cision
factors in the average cost per
impression, the length of
articles/segment, and the
engagement level to derive the
publicity value.

SHARE OF VOICE

The total percentage that you possess
of the particular niche, market, or

audience you are targeting. [\ \ \Y
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Definitions

MEDIA MIX

A breakdown of your coverage by
media type, including:

¢ Daily Newspapers

* Community Newspapers

* Magazines

e TV

¢ Radio

* News Web Sites

* Online Newspaper Versions
* Blogs

®* Forums

* Microblogs (Twitter)

* Photo/Video Sharing Sites
® Social Networking Sites

®* News Service/Syndicates

Sentiment

The editorial “attitude” a news item
conveys. Coded on a five point bi-polar
scale where:
5 = Very Positive
4 = Somewhat Positive
3 = Neutral/Balanced
2 = Somewhat Negative
1= Very Negative

Tone ratings are based on how the
“attitude” conveyed might influence a
reader/viewer’s decision to do business
with a company, or buy its products.
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